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$4.49
ADJUSTED EARNINGS 

PER SHARE (EPS)*

↑5%

Great brands stand the test of time, 
staying relevant through changes 
in consumer preferences, shifting 
market trends and unprecedented 
socioeconomic forces. Since the 
Kontoor Brands spinoff nearly four 
years ago, we have combined the 
enduring legacy of our iconic brands 
with a renewed commitment to 
growing shareholder value for the 
long term. I am pleased to report that 
our strategy is working.

HITTING OUR STRIDE

In 2022, the world’s economies 
suffered the highest rates of 
inflation in nearly a half-century, 
raising input costs while eroding 
consumer spending capacity. China’s 
“zero-COVID” policies and related 
lockdowns constrained consumer 
traffic in what is a major growth 
market for our brands.

Kontoor not only persevered but 
also progressed in the face of these 
challenges. We responded with 
agility to shifting market conditions, 

continued to execute our strategy 
and, as a result, produced strong 
forward momentum. If 2021 was the 
year that Kontoor emerged from our 
post-spinoff transition, then 2022 was 
the year our growth strategy hit its 
stride. We transitioned to our Horizon 
Two strategy, focusing on revenue 
and margin growth as well as cash 
flow and optionality to drive our long-
term fundamental acceleration.

Despite the external factors, we 
delivered improved revenue and 
adjusted EPS. We continued to make 
investments in our people and our 
brands as we focused on superior 
product while enhancing global 
design, innovation and sustainability, 
supply chain, talent and culture, 
and demand creation. Our solid 
performance allowed us to reward 
shareholders with a 4 percent 
dividend increase in the fourth 
quarter. Total shareholder return 
since the spinoff was 13 percent, and 
again, we outperformed our peer 
group in 2022. 

TO OUR SHAREHOLDERS:

*  All references to earnings per share are presented on a diluted basis. GAAP EPS was $4.31 in 2022. Adjusted EPS was 
$4.49 in 2022, which excludes the impact of restructuring costs of $10.1 million ($0.18 per share).
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Although no one can predict when 
the macroeconomic environment 
may improve, the pace of inflation 
has begun to slow and supply chain 
disruptions have decreased, thus 
beginning to restore stabilization 
of the value chain. At the time of 
this writing, China’s economy also 
appears to be responding favorably 
to the easing of stringent “zero-
COVID” restrictions.

Regardless of these headwinds, 
we believe Kontoor will be well 
positioned. Our Wrangler® and 
Lee® brands are interwoven with 
our consumers’ lifestyles and 
should benefit as people return to 
more normal activities. We have 
the financial strength to invest in 
enhancing our core and expanding 
our categories, geographic reach 
and distribution. Most importantly, 
we have an incredible team that 
plays to win — even in tough times. 
I am deeply grateful for their energy, 
passion and dedication to Kontoor, 
as well as for the commitment and 
engagement of our shareholders 
and stakeholders.

BUILDING ON  
A SOLID PLATFORM

More than ever, I believe the 
promise we envisioned at the 
time of Kontoor’s spinoff is within 
our grasp. In Horizon One of our 
strategic vision, we stabilized the 
company by improving the balance 
sheet and cash flow, optimizing our 
approach to operations, marketing 
and distribution, revitalizing our 
brands and putting the right team 
in place. Now, in Horizon Two, we 
are vigorously pursuing plans to 
accelerate long-term growth and 
value creation. 

The ability to control our own 
destiny is an important competitive 
advantage for Kontoor’s success. 
Our production capacity is 
enhanced by our owned near-shore 
manufacturing sites. This level of 
control helps us proactively manage 
our supply chain, limit costs, react 
quickly to marketplace changes and 
drive innovation.

WE HAVE AN INCREDIBLE TEAM 
THAT PLAYS TO WIN — EVEN IN   
TOUGH TIMES. I AM DEEPLY GRATEFUL 
FOR THEIR ENERGY, PASSION AND 
DEDICATION TO KONTOOR.”  ‘‘
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$2.6B
2022 TOTAL REVENUE

↑6%
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ENERGIZING ICONIC BRANDS

We see exciting opportunities for 
both Wrangler and Lee to grow, 
evolve and become even more 
integrated into our consumers’ culture 
and mindset. We are listening to our 
consumers and aligning more closely 
with their needs and preferences. 
To energize our brands and position 
them for the future, we have invested 
in exciting initiatives, including 
new and expanded collections, 
innovative collaborations, category 
and geographic expansion in key 
international markets and a more 
dynamic digital strategy. 

We have formed collaborations to 
bring fresh inspiration to our brands 
and engage new, diverse audiences. 
Marking its 75th anniversary this 
year, Wrangler introduced the 
exclusive Wrangler x Fender 
collection of denim and graphic tees, 
as well as our second Wrangler x 
Yellowstone collection for men and 
women, inspired by the Paramount 
Network series, and a capsule 
collection with U.S. sportswear 
label Gant, which explores the 
intersection of Western and East 
Coast preppy. In 2022, Lee launched 
a collection with The Brooklyn Circus,  

a Black-owned prep wear brand, 
which celebrates the legacy of Black 
cowboys and their influence on the 
culture of the American West. Lee 
also introduced a second collection 
in collaboration with The Hundreds, 
a community-based streetwear 
brand, which combines streetwear 
aesthetics with heritage Lee styles  
for a fresh and edgy feel. 

We enhanced our distribution 
across multiple channels. A dual 
Lee- and Wrangler-branded premium 
retail concept was introduced in 
Berlin and will be extended to 
additional stores in select European 
markets. We also launched a Retail 
Excellence initiative in Asia aimed at 
transforming Kontoor into a world-
class retailer, with reformatted stores, 
improved point-of-sale technologies 
and enhanced assortments. Our 
investments to create a better 
digital experience are paying off, 
contributing to double-digit growth in 
our owned e-commerce business for 
2022 versus 2021. 

The Lee x BKc
Western Heritage, 
City Vibes

KONTOOR BRANDS, INC.

ANNUAL REPORT TO SHAREHOLDERS: 2022

/ 05



LIVING OUR COMMITMENT  
TO SUSTAINABILITY

Our value chain relies on natural 
resources, a global supply ecosystem, 
the talent of thousands of employees 
and the willingness of consumers 
around the world to engage with our 
brands. Given our connectedness to 
people and the world around us, it 
is imperative that we treat our team 
members, our stakeholders and 
our planet with respect, integrity 
and dignity. 

We believe that if you cannot measure 
it, you cannot manage it. We have set 
ambitious sustainability goals focused 
on reducing energy, emissions and 
water use and advancing workers’ 
basic rights and well-being. Further, 
we are working with our supply 
chain partners to adopt our preferred 
chemistry guidelines that reduce use 
of chemistry that may contribute to 
negative environmental impacts or 
jeopardize worker safety.

I would like to highlight our 
achievements in water conservation. 
Our plant in Torreón, Mexico now 
uses zero percent fresh water in its 
manufacturing process. This saves 
approximately 300 million liters of fresh 
water per year, which is equal to half 
the annual drinking water consumed 

by the city. In 2022, we expanded 
our water-saving program for fabric 
construction — Indigood® — to 
additional mills. This flagship 
program has received industry 
acclaim for its ability to transform 
denim production.

In 2022, Wrangler expanded its 
Rooted Collection, a line of jeans 
and tees made in the USA from 
U.S. farmer-traceable cotton. The 
collection champions sustainable 
farming and honors American 
craftsmanship. Wrangler Reborn™, 
a line of vintage and preloved 
denimwear, was launched to 
mark Wrangler’s 75th anniversary 
and celebrate the DNA of a 
cherished brand.

Diversity, Equity and Inclusion (DEI) 
is a critical component of our talent 
recruitment and development efforts, 
marketing programs and interaction 
with our communities. As a company 
whose brands reach people around 
the world, we are striving to serve a 
more diverse consumer base. This 
is reflected in our adoption of styles 
and products that appeal to a wider 
demographic and collaborations 
that embrace more diverse cultural 
influences. We are making solid 
progress in our DEI strategy and key 
areas of focus.

WE WILL CONTINUE TO FOCUS ON 
ACCELERATING THE GROWTH OF OUR 
CORE BUSINESS, EXPANDING OUR BRANDS 
TO NEW CATEGORIES, EXPANDING OUR 
GEOGRAPHIC PRESENCE AND ENHANCING 
OUR DISTRIBUTION.”  

‘‘
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Scott H. Baxter 
President,  
Chief Executive Officer &  
Chair of the Board

Sincerely,

LOOKING AHEAD  
WITH CONFIDENCE

I am proud of our team’s successful 
efforts to build a resilient, thriving 
company with forward momentum. 
We are optimistic about what is in 
store and excited to build on what we 
have achieved so far. We will continue 
to focus on accelerating the growth 
of our core business, expanding our 
brands to new categories, expanding 
our geographic presence and 
enhancing our distribution. 

I want to conclude by thanking our 
team members, who have met every 
challenge and pursued opportunities 
with tremendous spirit, bold ambition, 
ingenuity and dedication. I am also 
deeply grateful to our consumers and 
customers for making our brands part 
of their lives, and to our shareholders 
for entrusting us with their 
investment. I want to acknowledge 
the partnership of our Board of 
Directors. We will continue to work 
diligently to inspire your confidence.
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GROW  
THE CORE 
OUTPACING  
CATEGORY GROWTH

Lee and Wrangler gained U.S. 
market share* — a market  
that accounts for 79 percent of  
our annual revenues.

DIVERSE PORTFOLIOS

The brands’ diverse portfolios 
in denim and non-denim men’s 
bottoms have helped propel 
success and take advantage  
of consumers’ preferences.

DIVERSIFY  
OUR CHANNELS 
JOINING FORCES 

New business development and 
partnerships are helping diversify 
our channels as we reach new  
consumers and enter more premium 
channels. 

BUILDING E-COMMERCE 

We are accelerating strongly and 
driving new growth through our 
owned.com sites, with increased 
revenue growth, increased traffic 
flow and greater social media 
presence. 

OUR STRATEGY IS WORKING. OUR BRANDS DROVE  
SOLID MOMENTUM AGAINST OUR GROWTH CATALYSTS, 
AS THESE 2022 HIGHLIGHTS DEMONSTRATE.

*  Source: The NPD Group/Retail Tracking 
Service. Total Measured Market. Units and 
Dollar Sales. 12ME December ’22.
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+11%
U.S. REVENUE FOR LEE 
AND WRANGLER 

EXPAND 
CATEGORIES 
NEW OPTIONS,  
NEW PLATFORMS 

T-shirts for both brands are 
growing — with Western tees seeing 
particularly strong momentum —  
as we unlock new distribution. 

Investments in the outdoor lifestyle 
and innovation-driven design are 
generating gains in our Wrangler 
Outdoor and Wrangler All Terrain 
Gear™ (ATG) products, and we have 
achieved strong momentum with  
new female consumers by investing 
in lifestyle product lines.

SPIRIT OF INNOVATION 

Lee’s modern performance initiatives 
focused on Comfort & Fit, with the  
new Extreme Series men’s and Ultra  
Lux and Flex women’s collections. 
We also announced the 2023 U.S.  
launch of shirts featuring a technology  
called phase-change material, 
first designed by NASA to cool 
astronauts.

EXPAND 
GEOGRAPHIES
PREMIUM OWNED  
RETAIL 

A dual Lee- and Wrangler-branded 
premium retail concept was 
introduced in Berlin and will  
be extended to additional stores  
in select European markets.

EXPANDED APAC PRESENCE 

We have expanded our presence 
in our Asia Pacific region, with new 
Lee store openings in Korea and 
continued retail expansion in India.

KONTOOR BRANDS, INC.
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Our milestone anniversary this 
year marked Wrangler’s heritage 
unleashed. We leaned into our 
75 years of Western heritage 
and positioned the brand for 
accelerated growth with long-
time fans as well as new, younger 
consumers. Mainstream markets 
and Western trends converged 
in 2022, providing fertile ground 
for brand growth. Our year-
long celebration of the cowboy 
spirit — authentic optimism, 
hard work, open spaces and 
grit — culminated with the Wrangler 
National Finals Rodeo. 

We have invested in the brand in 
exciting new ways, and it is fueling 
brand evolution and generating 
demand. 

Our strategy of collaborating with 
complementary brands is delighting 
existing and new consumers alike. 
The Leon Bridges x Wrangler 
collection, for example, is a nod to 
silhouettes from our iconic archives 
and Grammy Award-winning 
Leon Bridges’ personal soulful 
style. Another successful 2022 
collaboration was our new Collegiate 
Collection, which launched with The 
University of Texas and rolled out to 
more than 30 additional schools. 

British model Georgia May Jagger 
was once again the face of 
Wrangler’s Spring/Summer Heritage 
collection, which took on bright  
colors for 2022.

Wrangler continues to evolve its 
media mix and make investments 
across all digital channels. Our  
global For the Ride of Life 
advertising campaign entered 
its second year, with a series of 
short films on YouTube highlighting 
those who live life to the fullest. 
Our Western heritage advertising 
campaign featured photographs 
shot in Pendleton, Oregon, that 
showcase the beauty of the West.  
As part of our anniversary celebration,  
#Wrangler75 put the spotlight on 
launches and nostalgia throughout 
the year. In conjunction with  
our Live Nation sponsorship, our 
“75 Days of Summer” sweepstakes 
microsite offered 75 days of prizes 
to Lollapalooza in Berlin and 
the U.S. and Austin City Limits 
music festivals. 

We have seen ongoing momentum 
from category expansion that has 
built on the brand’s powerful legacy 
to drive strategic growth — including 
our outdoor Wrangler All Terrain Gear 
(ATG) collection featuring the  

10 /

KONTOOR BRANDS, INC.

ANNUAL REPORT TO SHAREHOLDERS: 2022



Four-Way Dimensional Stretch, 
Wrangler Angler™ lines and an 
extensive selection of tees. 

Across our endeavors, design and  
innovation drive Wrangler into 
premium channels, whether our own 
or retailers’. This is especially true for 
our female lines, with more design-
forward and daring looks, including 
our best-selling Modern collection’s 
printed jeans and novelty archival 
prints. Western collections like the 
new Wrangler x Pendleton collection, 
a collaboration with Pendleton 
Woolen Mills, also gained momentum 
in premium channels.

In all that we do, our We Care 
Wrangler® sustainability platform is 
helping us take steps to reduce the 
bootprint we make on the planet.

We are excited to build on our 
heritage as we continue to grow and 
innovate into our next 75 years. 

$1.7B
↑11%

GLOBAL WRANGLER 
REVENUE 

 #1 BRAND IN JEANS 
 IN THE U.S. WHOLESALE 
 MEASURED MARKET *

*  Source: The NPD Group/Retail Tracking 
Service. Total Measured Market. Unit Sales. 
12ME December ’22.

KONTOOR BRANDS, INC.
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Lee has always been defined by 
grit, ambition and originality. In 
2022, we delivered a potent new 
vision of our legendary brand —  
staying true to the values that have 
been stitched into Lee’s heart and 
soul while expressing a new cultural 
relevance and creating growth. 

Lee collaborated with like-minded 
brands to find new communities and 
to create new experiences. Our  
storytelling was ignited by casting 
inspirational, diverse heroes. We 
innovated with products that 
anticipated consumer desires and 
lifestyle needs. And we celebrated 
legendary denim pieces in true 
style — as worn by a new generation 
of creatives who embody the fearless 
spirit, tenacity and momentum  
of Lee: past, present and future. 

Bold collaborations with authentic 
brands expanded the Lee world in 
2022, amplifying our storytelling, 
acquiring new audiences and 
underscoring our core values. 
Partnering with Schott NYC, we 
created a capsule collection in EMEA, 
with four reworked iconic jacket 
styles — along with tees and headwear. 

12 /
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A partnership with Black-owned prep 
wear brand The Brooklyn Circus/BKc 
gave birth to another collaboration, 
the Lee x BKc collection, combining 
archival Lee silhouettes with the 
unique vision of BKc, in tribute to the 
history of Black cowboys. 

Other initiatives included the Lee x 
Engineered Garments collection in 
South Korea, a modern interpretation 
of our Riders icons, and Lee X-Line x 
7UP collection in China, inspired by 
racing and skate culture. 

To bring our new brand vision to life,  
we also created standout cultural 
experiences, including our sponsorship  
of the Bonnaroo Music & Arts 
Festival. Our sponsorship included 
a private cocktail party featuring a 
performance by singer-songwriter 
Tai Verdes, a Lee x Bonnaroo product 
capsule and an interactive installation, 
‘The Original Lee Tree’, in which 
attendees created a life-size ‘blue 
willow’ with scrap Lee denim leaves.

Showcasing a new generation of 
creative talent, our global marketing 
campaign, Lee Originals, entered 

its second year, photographed by 
Mark Seliger. We amplified the campaign  
reach through social media and streaming 
strategies and geo-targeted outdoor 
placements in major U.S. cities. 

Innovation goes to the heart of Lee’s 
DNA, and we have responded to our 
consumers’ lifestyle changes and a 
desire for uncompromising fit, comfort 
and performance with new product line 
launches, including Extreme Motion  
denim and casuals for men and a new 
collection for women — Ultra Lux.

The newly launched Lee Archives 
vintage shop on lee.com reasserts our 
legacy — offering pre-owned versions  
of our legendary Storm Rider® jacket  
for a new generation of Lee fans. These 
efforts are guided by our For a World  
That Works® platform, helping advance  
our sustainability impact.

At Lee, we believe that quality, integrity 
and the beauty of utility have always 
been modern. And in an uncertain 
world, where the accelerated trend cycle 
ultimately serves no one, the Lee brand’s 
fundamental values have never been 
more fitting.

$.9B
↓1%

GLOBAL LEE  
REVENUE

KONTOOR BRANDS, INC.
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BOARD OF DIRECTORS

EXECUTIVE LEADERSHIP TEAM

Scott H. Baxter 4 
President, Chief Executive Officer & 
Chair of the Board 
Kontoor Brands, Inc.

Robert K. Shearer 1, 4

Lead Independent Director 
Former SVP & 
Chief Financial Officer 
VF Corporation

Kathleen S. Barclay 2, 3

Former SVP & 
Chief Human Resources Officer 
The Kroger Co.

Ashley D. Goldsmith 2, 3

Chief People Officer 
Workday, Inc. 

Scott Baxter 
President, Chief Executive Officer & 
Chair of the Board

Rustin Welton 
Executive Vice President and  
Chief Financial Officer

Chris Waldeck 
Executive Vice President, Co-Chief 
Operating Officer, Global Brand 
President, Lee

COMMITTEES 
OF THE BOARD:
1 Audit Committee 

2 Nominating and Governance Committee 

3 Talent and Compensation Committee 

4 Strategy and Finance Committee

Robert M. Lynch 3

President & Chief Executive Officer 
Papa John’s International, Inc.

Andrew E. Page 1 
Former Executive Vice President & 
Chief Financial Officer 
Foot Locker, Inc.

Mark L. Schiller 1 
Former President  
The Hain Celestial Group, Inc.

Shelley Stewart, Jr. 1, 2, 4 
Former Chief Procurement Officer 
E.I. du Pont de Nemours & Co.

Tom Waldron 
Executive Vice President, Co-Chief 
Operating Officer, Global Brand 
President, Wrangler

Mame Annan-Brown 
Executive Vice President,  
Global Communications,  
Public Affairs & ESG, President,  
Kontoor Brands Foundation

Thomas L. Doerr, Jr.  
Executive Vice President, General 
Counsel & Secretary
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STOCK INFORMATION

CORPORATE INFORMATION

COMMON STOCK

Listed on the New York Stock Exchange — trading 
symbol KTB.

SHAREHOLDERS OF RECORD

As of February 16, 2023, there were 2,549 shareholders 
of record.

DIVIDEND POLICY

Quarterly dividends of Kontoor Brands, Inc. Common 
Stock, when declared, are paid on or about the 20th day  
of March, June, September and December.

DIVIDEND DIRECT DEPOSIT

Shareholders may have their dividends deposited into 
their savings or checking account at any bank that is 
a member of the Automated Clearing House system. 
Questions concerning this service should be directed  
to Computershare Trust Company, N.A., at  
www.computershare.com/investor.

DIVIDEND REINVESTMENT PLAN

The Plan is offered to shareholders by Computershare 
Trust Company, N.A. The Plan provides for automatic 
dividend reinvestment and voluntary cash contributions 
for the purchase of additional shares of Kontoor Brands 
Common Stock. Questions concerning general Plan 
information should be directed to the Office of the 
Executive Vice President, General Counsel & Secretary 
of Kontoor Brands, Inc.

CORPORATE OFFICE & MAILING ADDRESS

Kontoor Brands World Headquarters 
400 North Elm Street 
Greensboro, NC 27401

Telephone: 336.332.3400

KONTOOR BRANDS CONTACTS

Mame Annan-Brown 
Executive Vice President, 
Global Communications, Public Affairs & ESG, 
President, Kontoor Brands Foundation

Eric Tracy 
Vice President — Corporate Finance &  
Investor Relations

TRANSFER AGENT AND REGISTRAR

Communications concerning shareholder address 
changes, stock transfers, changes of ownership,  
lost stock certificates, payment of dividends, dividend 
check replacements, duplicate mailings or other account 
services should be directed to the following:

MAILING ADDRESSES

Shareholder correspondence should be mailed to:

Computershare
P.O. Box 43006
Providence, RI 02940-3006

Overnight correspondence should be sent to:

Computershare
150 Royal Street
Suite 101
Canton, MA 02021

SHAREHOLDER ONLINE INQUIRIES

https://www-us.computershare.com/investor/contact

FORWARD-LOOKING STATEMENTS

The Kontoor Brands 2022 Annual Report to Shareholders 
contains forward-looking statements as defined by 
federal securities laws. Important factors that could cause 
future results to differ materially from those projected  
in the forward-looking statements are discussed within  
Part 1 of Kontoor Brands, Inc. 2022 Form 10-K.

KONTOOR BRANDS WEBSITE

www.KontoorBrands.com

SHAREHOLDER WEBSITE

https://www-us.computershare.com/investor



400 North Elm Street 
Greensboro, NC 27401

For additional information, visit 
KontoorBrands.com

Printed on paper that consists of at  
least 10% post-consumer fiber.

A summary Annual Review  
version of this Annual Report is posted  
on www.kontoorbrands.com/investors,  
which contains videos and other online 
enhancements that are not included in  
this printed report. 


